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M. A. (MCJ) Course Structure & Schemte of Exah)ilia;tion
~ TWO YEARS COURSE OF 88 CREDITS

Credits ‘ Theoty | Tnternal Practicals .
. - : MidTest-2 | .
_FIRST SEMESTER '
~ Core Pibrs (C.P) -2 _ ' f . 1o : _'
g JOUR MA-| : Principles of Mass Commumcat!on (PMC) S04 80 20 200
JOUR MA : Introducation 1o Print Media (IPM) 04 . 80 20 { Marks
" Elective Papers (Elect -2 papers out of following) o {four
"JOUR MA-HII : Media History (MH) -~ Pected Siv . 04 80 20 practicals of
S 'JOURMA -V : Bésics In Electronic Media (BEM} 04 | 80 26 50 marks
v . JOUR MA-V : Basics in Advertising (BA) ; 04 |80 20 . |-each)
' SECOND SEMESTER BN '
"CorePapers(CP) 2 ‘ e N . | L
JOUR MAVI ‘Sustainable Development Commumcauon (SDC) 04 | - 80 20 200
JOU MA- Vil Pubhc Relations / Corporate Commumcahon S04 |  8C .} 20 | Marks
' : {PRICC) e - - {our
- Electwe Papers (Eiect -2 papers out of fol!owmg) PN A : 1 practicals of
: JOU MA- VIIT: Madia Managemenl {MM} 04 1 80 | 20 50 marks
© JOU-MA- VIl : Media Law & Ethscs (MLE) 04 .80 20 gach)
<. Service Paper: L T _ . :
_ ,JOU MA- X Commumcatlon&Soft Skills (CSS) 04 80 20
SEMESTER -HI
Core Papers (C.P} -2 . _ _
- JOU-MA- XI - Television o4 p 80| 20 | 200
JOU-MA- XII : Radio - Coall 80t 20 | Marks
. Elective Papers {Elect -2 papers outoffoliowmg) o IR B '-‘ (four
JOU- MA- XItl : Environmental Communication (EC)- - I - 04 80 20 | practicals o .
*JOU-MA- XIV . International Communication (IC) - T :_ 80 90 | S0maks
JOU-MA- XV : Now Mecdiz (NM) Lo e | 20 | caoy
i SEMESTER W ‘ ' ' .
G CorePapers (C.P) <2 +Dissertation T _ _
Y JOUMA XV .. Communication Research {CRy - ' 04 .80 20 .
JOU-MA- XVII Inter-Culsural Commumcat:on (iCC . 04°F - 80| .2 L
JOU-MA-XVIIT : Dissertation ' 08 |- 200 - (120 Text .'
‘ 80-Viva-
voce)

Total Marks : Theory - 1400 + Practicals - 800 = 2200 * Total Credits : 88
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‘L Mcquail Denis, Mass Ooﬁagwomnou ,mwmodp

M. A. ( Mass Communiation & Journalism)

M. A. (MCJ) First Year
‘Semester -1

PAPER JOU-MA-T : PRINCIPLES OF MASS COMMUNICATION

Unit-f Nature and process of human ooBE:EommoP functions of
communicatior; verbal and non-verbal communication, intra-
personal, Eﬁmva_.mommm smalil group, uc_urn and mass
communication.

Unit -II Models: mgﬁ SMCR, Shanmon mwmiam{oﬂ Lasswel, omqooau
Dance; Schramm, Gerbner, Newcomb, Convergent and gate-
keeping commmmication ané socialization. Media and social
responsibility, media accountability, infotainment and ICE

Nature and process of mass communication; media of mass -

.communication, characteristics and typology of audiences.

Unit -3 Media systems and theories : authoritarian, Hibertarian, socialistic,
social responsibility, development, ﬁmn_o%mﬂoQ Brief History _
of Development of Media.

Unit -~V Mass Media : Public opinion and mmaoaamo% Media culture and
its production. Media organizations, media contents, market -
(driven media content - effects, mmaé_muow cultural integration and
culfural pollntion..

Unit .< Issue of media Eomovo@ - Cross - - media ownership; Em&m
" monopoly in India, language press monopoly, media monopoly
scene in the world. Ownership patterns of mass Bn&m cthical
aspects of mass media, freedom of speech and mﬁuammwow right
to information, in India & Zmﬁmﬂmmwﬂ.m .

Reference Books

age wcc:cmaou

ﬁomaom;&oom

Agee Ensery & Ault, An introdtction to §mmm OoEEmEomuoa

mmﬁﬁ. Raw, New York, 1920,

3 Umﬁoﬁ. g ﬁ mcoao:a Umﬁmﬂm ﬂmmﬁ.ﬂmmmﬁm“ zmmw-

B

o

w14

,Oogsmﬁmmom Qo%mw Sa, New: Delhi - GE

4. Watson: James-and Annee. Pil}, A Uﬁwomm@ of OoEB:bSmmon

-and'media: mﬁ&om Bdward Arnold Bublication; London, 1984,

5. . Bitter John R - Mass O@Mwﬂguomco: An. HuWoacoﬁBﬂ uuwomﬁca ‘
Hall Engle wood CliffsENew .EB% 1986. . .

6. - Defleur M E. & S0 "Bati < Rokech, ‘;ooznm om Smwm
,.Oo.EEquwmom., Hou@.d.» ‘New York; 1987.:

7.. ¢ .KuomarKevalbd: Mass Commuirication, In Fadia H@uao 2001, ¢

g Malhan-P;; OaHBanmﬁon gn&m Amn,ﬁmmn_w Hoamw &

: ..Hoa,mﬂoqoﬁ Co .

.- Publication Div., New. _u@mur Ewm

9. McLuhan gﬁmwa_ﬁ umaoa"msn_ubm ﬁ&ﬁ m,.m&mmm@ & Wommﬁ.

- Pauly:l 1964

G Schramm Wilbur, gmmm nogcéomﬁon Cd%m@g J EEEm

1960,

.ﬁ. Schramm 4555 ﬂgn Tdommm m.ma mmwmﬂm of Kmmm

S OoEEﬂEomnom Gé %mEEEm 1965,
1z, D m.mﬁmﬁ mamwmwﬁ mm;cwa wwmmﬂr Embwwambmb mvmmemwmm
.%%%ﬂmﬁ@mm %ﬁﬂm%%ﬁﬁﬁ,@ﬂ@lﬁﬂﬂ ﬁaﬂmﬁ%

)
£

o

%%ﬁﬁﬂﬁmﬂﬂmﬁﬁ

P ﬁumw JOU-MA-IF : HAHWOUGOHMOH.. .H.O waz,w w\n,ﬁug
UNIT -I Inwroduction to print. journalism; importance, ‘nare, scope,

" Extent, significarice: i m noawwmﬁoﬁmﬁw Eonm,mzﬁm &. amqnuouﬁm

countries. . =

- Unit-I1 Newspaper mm&amﬂ\wwﬁmm .mw mmEooﬂmo% vanmm.%m.mooua? Press

& Ooﬁgagﬂ Pressure Zroups & @nmmmu Press & development.

Uadt -1 Pring nﬂuaﬁ_ﬂq & featiwe writing,; news-definitions; scurces, news

writing for pring, meER definition; ‘fypes of featires; 5
Unit -1V Current trefids in meWspaper jotdmatism, m@mngmmﬁ@a Mmﬁ%mﬁm?
business. &: ‘€CONOmICS; educitior; desiga’ of ri¢Wspapers;
.ooEﬁE@n application’in. newspagers; Wmmﬁomwgw:@w om wammm
Event management & bran management, L 74
Uniz < Kmmmuﬁn journalism, specialized uoﬁmm:&z, Kmﬂ&w-mﬁ& wn

-r15:-

+
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" English magazine journalism, story & feature writing for

magazines, readership surveys, research in néwspaper industry,

" ABC, ILNA, INS, ¢<>Z & other omomm_wmﬁomm mmﬂome /o

international.
Reference Books

1 Harris J. Leiter & S. Johnson, The .ooBEoS Reporter gmngému _

Publication, New York, 1977.

Hodgson F. W. Modern Zmémv%ﬂw practice moEoBmEm Ho:mow.
Johnson 8 & Harris J. The Complete meonﬂ. gmogtmu
Publication, New York, 19581

Mansfield E. J. Mansfield’s complete Journalist - A mamw of the
Principles and Practice of Newspaper Making, Third Edition:

b g

=

5. Mollenhoff Clark R. Investigative Reporting H&moSEmm .

Publication, New York, 1981, )
6. Pooter Bruce & Ferris Practice and Hoﬁmmrwmw waosmoo mm_m
New Jercy, 1988,

Bemer Thomas, Editing, Hold wE&En and Qﬁﬁg Zméouw .

7.

&. . Butcher Judith Copy Editing Cambridge London, 1983

9. Evans H. News Headlines, N.C. for T. J. , New Umzﬂ 1974.

10. © George T.1.S. Ed.mg, HM?HO New Delhi, mem

i1, .{ebson Martinl. m&aua in the m_oo_u.ou_o mnmv m.mm:ﬂnn mm:_
. Newyork,

12, Rogers Jeoffery, Editing mom. T.:”; Zmnmonmmm %n Oo ﬁon&om

13, Rystress Kenneth , The Why who and How of the Editorial Page -

Random House, New York, 1983.

14. - Stovall James G. Self Charise and Mullins, O= Eno manamu

Prentice Hall, New Jercy, 1634,

90, T S, T e, g s g, 7369

85, TR R, JATA S, IS

. - peEv w. ¥, adiiEn, Roe wry Rads, @

<. SRR [, @, grenad e 3 T, da wemm, i
9%, oo e, WRET TAGIRET, TUR NEE BRER,

20, TRER 1§, W, Hued o 4 W, T6e wer, Al
29, virats sl TR, R MR, s, 9o
23, TR R, ﬁﬂqﬂ&@@m T IEE, m&

T er6i-

—~

9L P NG P S

-

PAPERJ Ogﬁ}l i Emﬁ.; mmmaomﬁw

Unit-I Pioneers in world and India; m_m”cQ of Marathi T.wmw Hmﬁwmm
press and freedom B@<m§m§ Historical .contribution of

- Marathwada. Zou mﬂ%@,wﬁnm_ Eo«dBaﬁ mma press, Hm_oa
trends. .

Uait I Radio Birth msm growth om pm&o i H:&m wwmmmH _w:mwmm
Privatisation..

Unit I TV: Qnoﬁw and ﬁmﬂoqmzoﬁ of w.d in F&m EE the 29.5

- Historical prespective..

Unit -IV Films : Barly efforts. Cinema ag mass medium. Types of¢ oEoEm
- and andience, Changing scene of cinema in India.

. Unit-V  Cybernetics, noBﬁ:Hmnmmnom, H:moﬂmm ﬁ.%o hoﬁm&_mﬁr epaper,

oniine,

. Reference Books

1. Natrajan J, History of Indian I ocﬂ._mrma Part-Il Wwwoa I press
commission publication Division, 1955.

2. - Partha Sarathy Ranga mémn? woﬁmmrma in Hmm_m mﬂnﬂ__nm, New
‘Dethi, 1989. :

Rau Chalapati, The wnamw NBT N, Delhi, Ho\:

=

- Reliance,

Publication, New Delhi, Hmw\\ .

%wJ 1., ﬂ%wﬁﬂwﬂﬂwﬁwa mu.%m{ wﬂ_ﬂ ﬁwu

% 7. ., TR FIaetGm Fier, SiFes WERE, I 98¢¢
it . m_ T8 .-, mﬂﬂﬂwmﬂﬂ ﬁﬂ%ﬂw 3304,
e 1., 3 weaw, VT W,
”ﬂﬂm&aﬁa T &, TR HREa, %ﬂmuﬂﬂq&
s . ., e i, dav s, it Joes,
TR GENER, %m@aﬂ%ﬁﬁ&& m&. _

PAPERJ OG Ez mé. WWmHOW N MH,MO.HWOZHO ?EEHP
Unit-d méEﬁg%mBﬁ: of electronic media : radio;, television and
internet, Characteristics of radio, television and Internet as
medium of oogﬁmmn.iom-mmow@w Swﬂ& and EEM%W@ versiors
 of information thirongh links. . :
Unit -IL mﬁmwo%wmm mﬁm wanwmu@nmm of mc&o ﬁmc& ooaﬁmmﬂom&awr

-5 miT

(2

-n

Bhatgava Motilal, )25 Wo_m of Press in mﬂmm&cﬂ goﬁﬂgﬁ .

ERREE AT IV S
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i

.
Lomo o

%E_cbe andio arid Eogom mHmBEmH of' moﬁa Smﬁ&,m angd ,Eww _

production:

Unit HMH Technology and mw%m & linear; mmm now-rmmmw mwﬂmBm ow m:&o-_.
-visual commumication: sound construction and picture formation

through 2 wide range of microphones, sound-recorders,

cameorders, video recorders, VCD, oogwcﬂoa.wnmvw_om and mE&o .

equipment (exposure through field visits)... ;
Unit -IV. Transmission of sound, -images-and- data ﬂwp.owaw Tiicrowaye,
satellite, fiber optics, cable and television technologies.

Unit- V' Infrastructure; content and-flows-on-internet, with" spegifi o

reference to India-réach-and ackss:10” persorial. computers and

-infernet .connectivity: News ‘Paper, Emmmwﬁo radio;, morwﬂmwoﬂ.

and on'intemngt.
.mm\mxmanm Books

1. Awasthy G C. waomanmmgm in F&m Allied wcgommom Zmé
© Delhi. 1965.

2. Chatterji P.C., waomaommmma in F&P mm_ma wcgommou New

Delhi, 1937,
Horace Newcomb (ed) Television - the Oﬂﬁnww vigw ﬁ wo:a&
“edition) Oxford University, Press, 1987. -

L)

4 | Hunter J. K. & Gross L. S. BroadCast, Zmém .Hw@mnmam Ocr

C. V. Maosby Co. St. Lous, 1980 Luthra H. R Indian
Broadeasting, Publication; Division Govt. of India; 1986.
Sondhi, Beyond Mass Communication, New U&E; 1986.
Ahuja B, 1. , Audio Vishal Journalismi,” .

Bhatt m O.mmoma Ommn Hoﬁ.m.mmn wmuniam

W =1 Oh Lh

s

ok

14, waommowmﬁwgammma A Onﬁo& "quomﬂozom Q.H@a ww Tane
Chapman, Marie Kinsey, Routledge Publication.
Television News; . Hﬁowm..ﬁn:aﬂ“ Stephen mméwﬁm mqomnoﬂ_w

~18:-

s
Ln

D i F

Hatheways Publication, 2005 -

16. Basic TV Waﬁoﬁnm., Ivor-Yorke.

17 'The Broadcast wocamrmw.ﬂ Emwa_uoow QmQ M.Hnamoa & mﬂaw .
Rowlands; 2007,

18. mmemanmmm J o:ﬁm:mﬂm ?&ané wOvi ma m&ﬂg wooo

19. Wcmmm%& OoEmmEo: to: Zném & _. oEermEu na:mn_ v% Stuart

: mEmm B i T

206 Qqﬁmw wnomaomﬂunn H ocEm:mE vw m nnm&m Wﬁmﬁ. Sharma.

21. Broadoast News Writing & meomﬁm by. Péter Mayeux, 2000..

PAPERJ OGIE Vo wbmHOm IN bbéw‘ﬂmmzﬁw
Unit -V b%m..nm_:m tools and practices; Oozmﬁﬁan,cowmqaﬁ mﬁm@ma
: definitions and fagtors;: %mésm conisumer:behaviour and i s,
_varioys factors; external environment, oEéwP sub-cilture, social
-class, socialigroup; family; intemal states-péreeptior; wammuhm, :
motivation, personality; lifestyle.and attitudes; etcu). - B
Consumer in économic theories, models:of consumer behaviour

©Enit -I¥ Brand Ewmummamﬁ Uﬂ«Ean .concepts :and -evolution of

brand management - component of 2 bririd: strategy and structure
- brand equity, image and personality. - ‘corporate-branid.

Unit -1i Creativity :Defining creativity, stages in the creative: Process,
creative brief] maﬁwamﬁm mﬁwo&m” _mbmmmu@ oom.m awwamqu of
campaigns. e
~Process of’ Eoﬂmﬁcon EE mgooﬂam oH. Hmomamnom. @.mwwﬁm Tole
~and scope inadvertising; %ﬂmﬁ@ﬂbﬁvﬁm use om noHcE,E ammwmuq
designs in colours; type-and type faces; -

Unit -I'V Media characteristics :Defining media: Embﬁwmv Em&m scene. -
in India, mﬁﬁonm -of media ‘information,:media. strategies;
gaqouwm arid wnnmmamﬁ_om to. client; media: scheduling, reach
and frequency, media weight théories, media- w&;sq and
amalyzing media information on-line. .

Unic -V Advertising research: Scope and ogmﬁzmm ~1ésearch as a
decision making tool. Market reséarch and advertising research
— types of H.mmmmmow target markefing research, positiening
w.mmmﬁ.o: ﬁm@.ﬁmmﬁ research, post Hmﬁw%ﬁor audience research,

19
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Bmﬂﬁoam of mnm_uﬁﬁm research @m%nwomnmwwmob_mm mﬁﬁo Emmﬁdr
mm%owo..@g\muowomﬁmw momamwow

Reference Books

i.

NO W

o

"4,

qo.

Burton PW, Advertising Copy EEEm Greiedin Ohio -
Borden & Marhali, Advertising Management, Hmnvawmémmm
Burke I. D, Advertising in-the Market Place Megraw EE

‘Wright /ﬂmawﬁ >m<m5mﬁo McGraw Hill

Gloag J.C. >&<Qdm5m in Modern Life Heinaman

Rege G M. Advertising Art and Ideas, Bombay, 1985
Orméwms 1. S and Muthan P. N, Essentials of >a<n§m5q
Oxford and TBH Publication Co.

T ., sfeR Ton F T

§iREnR . ., SR Ty st

FRaTEER g, STHRRIT &6 & B

PRACTICALS - 4 of 2 credits each (50 marks each) 200 MARKS

Prac-1.

Prac-2.

Prac-3.

Prac-4.

Production of Laboratory Journal %&mo&nm“ m&ﬂﬁm ,wn Wmmo
layout on computer, .

Fvery student has to. E.oamom B mea au.oo Mmmmmm E&mn &m
supervision of the teacher) : : :

Pegination : Designing Newspaper Pages - . 50.

Electronic News-gathering practical. Every mEa@ﬁ rmm to

conveive, plan & edit one Radio News Buletion of 10 minutes .

mﬁmacﬁ & one Video news buletine.

Buletin of 15 minutes duration & submit the € U&ﬁwmmnﬂam m_“_.

Practical examination of ?aim,.mm&@nnm & sﬁﬂsm for print &
eletronic media.

Practical exarnination of m%ﬁ.ﬁamﬂoﬁ R L mo
Practical examination of maw_uo.mﬂmﬂoam. . 15
Media Publications . . 15
Attendence to Periods / Practicals ’ 20
ﬁ. .
.Ju.N.o"- :

b

PAPER JOU-MA- VI

Unit-i

Semester - TT-

m%ﬂ>H2>wbm bm,c.erm.gmAH
ngdzuo,bﬁmow R .
umqmmovamﬂ BomEn g, ‘concept, wﬂoo.wmm and .ﬁoaﬁm of
mmﬂmﬁowawa. theories- origin - mﬁvmomo_._@m to mocamomamﬁ
problems andi issues in development, characteristics of aw<&0@59 ’

' societies, gap between developed and developing societies,

Unit-13

- Unit-IiI

Unit-Iv

Unit-v

concept of mmmﬁmamw_w development and its m:wanwﬂcmm
mmmﬁmﬁm@m& of natuzal resources and other issues.
Umqmmow:-ma communication & Sustainable Development
OQEE:En»noﬂ meaning- oomnmmm-ammEsOw- philosophy -
process- theories- role of media in development communication
- strategies i mﬁ&ovﬁmﬁ communication - social'cultural and;
econdmic barriers- case studies and experience- development’
cominunication policy - mﬂ.mﬁmﬁm and actiorni plans- democratic

_ decentraliZation, wmnnww%mﬂ Raj~ planning at national, state,.

regional, district; block and village levels.

>mdnsmgmm communication and rural aoaio?dmuﬂ mmwﬁ_bmim
Agriculture, "The conicept of mmncc_ga extension, extension
mvmwcmo_._ system’ - approach in agricultural communication -
ammc.mmwom of innovation - green journalism, Development support
communication : population and mm::_% welfare - health -
{_mcomso_m and society - enviromett and development - problems
faced in development support comunication, . Development of
weaker sections S.C., $.T. OBC, Z‘_, DNT, women and rural

communicaties.. &
Muwé_owama and rural extension agencies : moénﬁmmﬁ_ semi.
GOVEIMmMENt, non- oo<o§§98w organiZation, Problems faced
in effective communication, micro-macro- economic framework
m<m;mﬁm for actual moémowﬁmamw activities. - case studies on.
development communication progfammes, Renewable Non-
conventional energy sources its use & role of mass media. -

Writing mmqmwﬁémmﬁ masseges for rural audience E specific
H@ﬂﬁ_wmﬁmﬁw 0m Ema_m writing with wwmﬁmm ummmngoa 8 H.maﬂo .

—:21:-
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Hubmvuwwﬂ wom.g.?l <HH HVGWHLWO. WMH&P.H,HOZm \ OOWWOW;#HH.

dsn. -1

" . role of PR CC in oEEm noEEanmxcu
. . Ianagemnent,
@Eﬁ -E mensmmﬁmw@

and television, rurdl journalisrp.and Tural communication tools

.and techniques. -
 Reference Books _
. ~Femnandes, Walter : Umgmowawuﬂ with m.moﬁm mn&mm monM

Institute, New Uo:: 198%.

Jayaweera N, & Amunugama. 5. Wn%ﬁﬁbq Des &owaaﬂ :
.OoESmEomsoF >§HO wwumﬁuonm wam .

.ﬁ.\oaa ﬁ._moq mma mmmoﬁé ?wwﬁom ?Hmm Zmé Uand 1991
..mom&s Wﬁmﬁma OoEEcEnmﬂon angr m.:a T&:o wo_mow .

. _.mormmg 2;.9:. gmmm gn&m mwm Amﬂommw Uo<&omamﬁ
: . Stanford’ Cp, Stanford, 1964..

RN . m:@aéﬁﬂ%n%@%% &mﬂwﬁ]@u

- COMMUNICATION
mqmﬂoﬁo HFEE ‘ﬂmﬂomwx OO mﬂm memqmﬁwm

Ummm_wq

mqmwmqw and’ its, H.Qm...,mzom E vm_u:o me‘soum mua ooﬂow,mﬂm.

ooﬁégwomsoa oﬁz@m ons. EE% i Emmmmmﬁmi mmm execution

and mmwBEmﬁomw ?oaowm on wms&Ea o:mwm. wﬁmaim a distinet

corporate. EanmwQ Oonoﬂua <mﬂm§mw mzm Pr oonmm- Emeq .
.of hause &;wm Qooo anonnm and E.oomwmv :
Cmn LE §o&w

Mmuoum OnmmENmmom .?.owm ooqmwnwnn@ wmo_:ﬁ,\. visits,
ﬁﬂwww Mu cfs- @Smoﬁsw and reactive S&_m ww_mﬂomw. mmzoﬂ
mmwmom 5 Em&m ﬂﬂmﬂow _.owo ow Hmogomoaw E EQOO

~122:

Es

RGNS

I3 rk bk et

Unit -1V Em&m mix and use of mwmoﬂdnﬁ media for Public for corpdrate-

noagﬁﬂwom,ﬂ on.’

“Usit -¥ House journals. and aﬂmﬂmmw@ :Snmgm gZO.m and cerporate

_loppying corporate moﬁ ] wmwomm&muq in énmﬁ_.: and b&&m .

OOﬁSﬂ.Qm..

Reference Woc.ﬂm

4

B N

pant
th

e

Wilcox, Auld mmm_ Agee wm@ro Wo_mﬂoam mﬁmﬁmﬁm and Tactics
Horper and Raw 1986.

Arya Asoka, Dynamics and, PR Manus, 1993

Black Sam, Practical Public Relations Isac Pitam, 1970.
Burton. Paul, .Ooﬂmomﬁo UcE_o W&maonm Reinhoid New %omﬁ
1966. .

Lesly H.E_%m Lesley’ s mmm&uoow of PR and OoBEanmaow
American Management Assosiation, New York. :

PR in India Hydrabad; 1993
Jetwani, Varma,; and Sarkar, PR coneept and meﬁomwom Soﬁ

sterling, 1994
Kaul J.N/PRin F&P New Uomm‘ o .
Moore Frazier and Carficld ; Public Relatiops Principles, Ommnm

" and problem; Richard Irwin, 1977 (Seventh Edition)

Paul Burton :Corporate Public Relations, Reinhold, NY, 1966.
Reddi Narasimha C.V. Public Relations mon@@ of India - An
introduction,PRSI, Hyderabad.

Reddi Zmammﬁ&m CV:Howtobea qooa ENO - The Guide 10
Public Relatiohs, ‘Sharada Prakashan, m%aﬁ.mwma

.vcEE Relations Ommm mE&am Qp&mu mnmua Volume I-11, zuwwd
New Delhi. 7~

-Sahai Baldeo : maEmﬂW&mmcmm >mn_munmo >wmﬂomow moown _
New Delhi 1930. o
'Sengupta Sailesh : Management of Piiblic w,ammﬂoam mma‘

Communication, Vikas, New Delhi. 1997, S

Bhal, Sushil: Making PR work, Wheeler, New- Delhi.
m_mow,mma_rmw.mnﬂnm_ Public Ww_mﬂo?.wﬁwmu“ 1976

Cutlip and Centre: Effective Public Relation, Prentice Hall, 1982

Ghosh Subir, Public Relatioris Today, Rupa, Calcutta.
. Jethwani, Verina, Satkar : Public Relations : Concept, Strategies,

=223 : ST
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Tools
Sterling, New Umm: 1994,
21. John Marston : The Nture of Public Relation, zo@ué Hill, Gmm
22. Kaul J. M. Public Relation in Indig, Naya Prakash, Calcutta.
23. Lesty Philip ; Leslyis Handbook of Public Relation mwa
_ -Communication
American Management Association, New m‘oﬂw Forth &Eom:
24. Mehta D. S. Handbook of Public Wm_mﬁomw in mw&m Allied.
Publishers,
New Delhi.

. ORER R ., S R, TR Y, , SR, g
3. o ke, srried e i g, R wemr, SRR dcy
6. G . T s, ﬂmwmg L CIA

PAPER JOU-MA- VHI : MEDIA §Z>®w§AH

Unit -1 Principles : mZuSEmm of media management and .En.mw_

significance - media as an industry and profession. -
Unit -1I Osamwmwﬁ patterns : Ownérship patteriis of mass-media in F&m
: ~ sole proprietorship, mmaﬂmgmu private limited companies;

public limited companies, trusts, co-operatives, Hnrmgomm -

institutions (societies)and franchisees (chains).

Unit -I11 Media Functioning : Policy formulation — planning and control;
problems, process and prospects of Jaunching media ventures.
Organisation theory, delegation, decentralization,motiyation,

control and oo..op.&.mmmoﬂ. Hierarchy; functions and organisational ’
structure of different departments — general management, finance, -

circulation (sales promotion — including pricing and price — war

aspect);advertising {marketing), wmamowﬁm_ Bmmmmwama h

production and reference sections; .
Unit - IVMedia Economics : Apex bodies: "DAVP; INS and ABC.

Changing roles of editiorial staff and other media

persons.Editorial — Response system. S

Economigs of print and electronic media— Emmmmmawa business,
legal andfinancial mmﬁmoﬁm of media management. }
Budgeting and finance, omwmmﬁ costs, produstion noﬁm
compmercidl polity, advertising and sales strategy, completion and

’ Amawu -

Mo YW

mmEEm_ nqo_ﬁsm a mﬁmﬁqw and plan ow action, operations,
mﬂoawoﬁow schedule ‘and process, evaluation, ‘budget control,
- Costing,tax, labour laws and PR moH building mna mmwﬁmﬁ:ﬂm.
busihess and sudience i
Unit - V. Media Administration : Planning and exccution of programme
-production — production terms, ‘control practices and procedures.
Administration and programme management in Eo&m -
scheduling, transmitting, record keeping, quality coritrol and cost
effective techniques. Employee / employer and customer relations
services; marketing strategics — brand promotion -(space/time,
circulation)- feach — -promotion — miarket’ mﬁdmw Hoowémﬁam -
“human research devélopment for media.
Foreign equity in Indian media (including print: Em&mv and Press
Commissions on Indian amémmmhﬂ, management structure.
w&@wmanm Books
1. Wpoﬁmn. L. W. and ﬁ:x&Bm Newspaper onmmaﬂmmmon mma
Emﬂm@nﬂwﬁv Towa University Press, 1961~ -
Wo&mﬂ Q&mw Zoimmmuan Zwsmqnnﬁbﬁ E Mu&ma New Delhi
1995.
mS&ﬁzgw Trilok, Zmﬁ%m@nm moonoawom memmmﬂmﬂ .
1. A. guide for Newspapers, R. N.L. New Delhi
Gouldén John, Newspaper gmsmmogmuﬁ Tondom, 1967 _
' Mehra Newspaepr management in the Multi Media age, 1988
Lingam TNM Circulation H:,ocwogw in Indian Zoﬁm@m@ﬂw PiI,
“New Dethi-
s 3, TR U5 SIERT, 6. m.nm IR %Em

_%mEZQﬁﬁﬁﬁ%ﬁﬁ
3. mwmmﬂmm TR WY ,.ﬁ_.\., _ /
PAPER JOU-D -ﬁn ?Ew.br LAW HHEHOm u
Unit -1 . Constitution of India. Media & aogoﬂ,mom mymocouw moo_wq
" and impact of media. , . /
Unit -11 History of laws in India: Contempt of court. Umm&ﬁmgd official
secrets Act, Working journalists Act. 003 Hﬁ_uH Press and

anpmﬂ.mcon Artete. .
- Unit-H1 gm&m wmwmom ’s nomo of oonm:oﬁ ?mﬁ 8 wuﬂmﬁ wm@@-ﬁmoa

g

TGRS

25
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Press Council of India’s waom wos&q vo:m% _umnémnw m&gdm_
. marketing depts.
Unit -IV World media and international biases.

Unit -V Professional Protection, care and wnﬁmaqom mmbm o@ﬁmﬁow mua.

new technologies. -
Reference Bools .

1. - BasuDurgadas Hméw of Press in- Mb_..wm wmmm.moo Hall Zmé Um:.zv.

1586.

2. Mankekar D. R. gomm Zwém gﬁm mm@maoa Qﬁﬁo& New
Dethi, 1978 _ .

3. . Sarkar PC; Law N&mnma t© w:c:wrmmm mna mmdﬁam

9. s g, ge g E, ﬁﬂq@.ﬁmﬂm& 9333

G, - RIS T, S i O T, uba_u =, m&

SERVICE PAPER : .

PAPER JOU-MA- X : COMMUNICATION AND momﬂ mwﬂrﬁm

Unit - : Concept of communication , different types of communication-
interpersonal ‘communication, intrapersonal commuincation |
aroup communication ,-written .ooB.Bcwmn.wm.ou , verbal
communication , non-verbal cominunication , mass
communication, perswasive communication , team
communication, business communication, dialogue mwa making
effective communication. , .

Unit -I: communication and behaviour , body wmmmcmmm gestures and
postures , life skills, competencies of expression , power of
language , Janguage mastery , language ‘of communication to
evoke action , communication to-invelve and inspire , mﬁaoow
communication and media Suﬁnﬁ_nmﬂoﬂ message designing
. andinterview skilis,

Unit -HI : Art of Hstening , listening for cuaommﬁmu&um » _udmmﬁm w.m,ﬂmam
of perception and prejudgement , creating involvement to enhance
understanding , communication process., effective feedback |
listening to.angry people , communication in crisis , web

noEEcEWﬂod mobile communication , E.ﬂowmﬂzm.

communication , blog and web groups creation aﬂamowﬁc
ooo%ﬁ: mmm nﬂmwcbwr% E@onwmnw of Homoﬁnommmmmm

-126:-

'

CRER P

Unis -1V ﬁmaomm:@ and mﬂ.mom&@ developrient , Id »¢g0 and superego
» emotional intelligence knowing self, self management , ability
1o SmBm@mQ strengthing qualities and overcoming weaknesses
, self Emmm_mm goal mogm wmmn @mmm_nmm of oomﬁaﬁﬁ and
inflaential person. -
Uit -V : wﬂamnumomm_ skills , E.m@mﬂnm good . O< A _scamﬁ “audio and
video GV, creating g blog, professional oonbanmﬁﬁ,\ Emoc.mw web,
and social E&_m » POwer point presentation, stage noaawswomaon
-skills oonamnmum SoHmeomuw and E.owmoﬁ reports, m%an writing
skills and mﬂmmEom
Refereunce Books. :
i.. The Age of Soft mEHm Qowm_mEEE Pearson mmcnmmom India.
2, Written Communication & Verbal, J eff Butterfield, S. Cengage
3. Communication Skill &.Soft mﬁxm Wﬁﬂﬁ E mE.n: Pearson-
‘Education Education 2010
Soft Skills at Work, Beverly .bnw_uwm Oommmmm hnmnﬁmm 2008
Written Commumication, Jeff w_ﬁﬂm@ﬁ Ombmmbq ﬁmmﬂﬁm 2009
Sareeiaed, fivg Sy, endaid ° TETHETOY; g fands Tk,
AR mﬂm R TR, AR TR, m& 3009

PRACTICALS -4 of 2 credits each Ama marks each) Nco MARKS
Prac-1. Writing development News iters (3), Articles (3) . 30
News Stories (3) and Hucvrmgmm them and )
Writing a sustainable development News-item (3),
Articles (3} & News Stories @u : : :
. Practical examination of development News-Ttem 20
Prac-2. Writing a script & production of a programme e 50
: for B&o-moomﬁmnﬁm@ga video documentary of
15 minutes duration & m_.&nzmwﬂos of the aoocammg
in CD/Cassstte form. *

- Prac-3. One content analysis either of print or owmoﬂoao 25

media (content of the period of atleast one month)

One comparative survey-report of the Sm:mmwawﬁ om 25
small , medium News papers,

. Prac-4. Two audience research surveys : one of mmuﬁ Media 50.

and one of Wm&o or ﬂﬂ,ﬁm@o Km&m

27 s
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M. ,&.. _mgnb Second Year
. mmﬁmm_ﬂow -T1X

Fwwmm uOd MA-XI : TELEVISION
Unit-I VISUAL COMMUNICATION : Oogzﬁnmsoam é:.p stili

pictures and video - shooting with TV camera - camera Boﬁﬂmm :

Colour batance, basic shots and camera movement,

UNIT -11: BASIC OF TV PRODUCTION : TV lighting iri field, using
reflectors. Lighting grid-luminaries. Studio lighting - three-point
lighting- high w@w. and low key lighting; properties, studio seis
and make-up. Video editing techniques- cut, mix and dissolve
use of cutaway-AB roil: editing; digital effects and post production

- planning Jocation shoots- story board - single camera shooting- -

multi camera shooting - shooting and editing schedules - studio

-production - role of ?bnmoﬂmm.mma. planning studio programimes- -

cue's and. commands - formats: of TV programmes - studio

Eﬁmﬁ_mﬁ- mEaMo Emocmmyow studio chat shows with audience -

wﬁneumwom. studio quiz programme with: audience participation-
TV docurnentary Eomnowos oo%oh.mﬂm S&no mﬂomcoﬁom &mn&
editing skills. -
UNIT -H: WRITINGFOR HHHM<HmHOZ : writing to still, iﬁﬁua to

video, reference visudls to words. TV news ﬁdnumv marking - :

copy in'producton language. Writing for television mnomﬂmu:ﬁom
- research, visualization and wnomznﬁom seript.’.

UNYE-IV: TELEVISION. REPORTING : Visualizing news/ mZO-.

research, investigation- interview Rowmﬁﬂmmw piece © camera
and voice over; sequencing and editing news packages;
investigative reporting- economic Hamon_bm.. m@oﬁm reporting-
human interest stories:

UNIT-V: TELEVISION NEWS EDITING : Planning, production and
compilation of news programmes - writing lead-in/intro to news
packages, headlines writing, teasers and PTOMOS. Voice broadcast

skills, W,Ewowmmo? flow, modulation- facing a camera- eye

contact- use of teleprompter, live studio and. field interivews-

. ..-"Nmu- .

e

NV

'PAPER JOU-MA-XII : 565
Unit-Y RADIO JOURNALISM AND wwowqoﬂoz Radio

Eamg.mmbm H<mE&o &mocmﬁosw mbo&onmm owmm wwoémmba
cross-fire. .

Reference Books ] )
-1 Anura Goonase Kera
AMIC, mEm@oE 1998
A. Michef Noll; H< ﬂmogo_o@ mEamSmEmw .&,E ?\EHQ
m.nammuoﬂm R

Barrows Wood Gross, TV- T.omcowoa

Tony Verla,Global, Television :

Ovlngel Robett Operation Handbook
.%%M&o Newcomib H&mﬁm_ow Tae Creal view gma Oxford,

7 : :

Humnter I. X. & Gross Braal Cart Zmﬁm Hmmo :
8. Ray Satajeet, Our films film once their Orient Longmen, Hoqm
9. %&85 Womoamh éﬂﬂum Random mﬁm. Gmw

:Paul Lee TV, ém?a wo.a__ma

&

~

programme, “production process and Hoogacom thinking audio,
Aspegts of sound recording- types.of microphones and their uses-
field recording skilis; radio feature’production; radio documentary

production; feature @_dacozou studio chain,. live mE&o vﬁomaommn
with multiple sources - MEWS production.

UNIT 1% WRITING FOR RADIO : Spoketi mmnmcmmn idﬁEm éﬁgsm.
for prograrmies.- writing for radio commercials- H:mmqmcum copy
with sound effects; news Writing - structering radio-copy: editing
‘agency copy, reporter’s copy - compiling radio news programmes;
writing intro to bytes-, writing headlines; teasers and promos.

UNIT -1H: RADIO REPORTING ; Field  reporting, reporting specialized
areas; investigative reporting. ; voice dispatches; interview

Hwowmﬁﬁam maawwamﬂo? mgogzm mwm&o H.mﬁon mmém capsuling
and radio commenary. :

UNIT -1V: VOICE TRAINING : mm.momﬁ use of <98- enunciation,
flow, pronunciation, modulation, on-line interview techniques;
ﬁoaw_..mmbm skills for radio discussion programmes; handling

. Sﬁﬁmﬁéw :<o :mwwaamwos &q:mw mmo:nowomw for radio

..N@n
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production. Concept of émw radio and its use.
Unit -V . Audiénce research-and survey of audience. Therole of audience
research wing in the process om ﬁﬁﬂoﬁbm @m:&. of radio .
Programms.
mm.wmwmanm Books .
Musani Mehrz, mﬂom%mmﬁma & Woovuo qu, New Delhi Momm
Akas Bharti, Vol. 1 & I wc,o:omﬂon_ Division. New Delhi
Broadcasting in India - S. R. Joshi, ISRO, .:Em 1997, ggmam@m@
Andrew Boyd BroadcastJ oumalism
" Mitchell Stephon Holt, Broadcast News - Nm&o J oagmrwa

' Rineheast. Winston NY 1980 :
While T. Broadcast, News writing gmognrmﬁ NY, Ewﬁ
Wills Edgar and Holt, Writing TV and radio wﬂomagww R wn
W Publication 1967.

8. Rivers Wiliams and wori Alison Writing mop. the gm&m.

o

- oo

- 9. ~ Carl Warren, Radio News Writing and Editing

10. Report L. Hillard Radio wﬂommommﬁﬁm. ,
PAPERJOU-MA- XIH : ENVIRONMENTAL OOEGZHO%EOZ
Unit-! The environmental & scology defination, physical environment
its composition - geology, soil, .ﬂovomamﬁw% climate & weather,
catastrophes, biotic environment, biotic and abiotic interactions,
the comptexity of environment. Human sociobiology concept.
Unit -1 The pollution, types of pollutions, carbon cyele, greenhouse
effect, nitrogen cycle; phosphorus cycle, Acid rans, pesticides,

CFCs and ozone layer. Importance water, energy, mocﬁmn cities

of the world. Ecosystems and its importance and types.

Biodiversity and its importance, global diversity, maintaining -

K
biodiversity "conservation principles, ethical argument,

anthropocentatic arguments, role of ccology, conservation of
speies, conservation of ecosytems %n gomvwﬂd nonuarmm.
biological controls. .
Unit -II The environment education, mo& Om awareness ameng peopls,
wnsﬂonwm:ﬁ education formal & informal, environment education

thronghThass media. Role of mass media in m%&o?nq water -
literacy, energy Eﬂmo% env m,oﬁmmﬂ literacy, mom Literacy mﬁ mmw&

.."wo"-

.

IUJ

Ewﬁmou\
Unit -1V’ Green hoﬁnm:mﬁ m ﬁmﬂ mwwoﬁdumo B@&m i.e. TV, Radio, new
: Bw&m Need of envirengent feature & news services, awareness
bﬂomﬂmgam such as- %&Eonm lectures, educative folk art
programmes, traditional media application in environment
- awarensss. Special environment channels, wmomwmb.mﬂnm of TV &
radio] international organisations, websites, ' 3
Unii -V Developing eco-friendly life styles & mass media. The issue ow
, , O_ogﬁmaﬁﬁm and Hoﬁmm rolein m@:o &zommom Oowms?wmmm

" -Report. : .
Reference Books .~ ¢
1 Odum E. P. : Environmental mﬁ&mm .H.wo mmnrmmmﬁ:ﬁq g planet
2. Goudie Andrew : The Human Impact : Manis Role in

- Environmental Change, ONWO& Basil Blackwell, 1981
Reddy Ratria V': Environmental Movements in’ India : mmﬁa.
Reflections, Vol. .10, No. 4, Pune.

4, . Gadgil Madhav and Guha Ramchandra Ecological dcmw:uﬁ mum

Environmental Movements in India, India In Uo{m?ﬁﬁﬁ; mum
changs; Vol. 25 No., 1994

5. Moore Ron: -and Jon Ryan : mcmmnmmga Development : Policy
and practice, New Delhi, New Age International- publishers.

6. -~ JoshiY. G and Verma D. K. Sacial- mmsﬂoﬁngﬁ for mcmﬁmﬁmcww
Umﬁ_ongmnp Jaipuz, Rawat Publications.

7. Gadgil Madhav Bio QEQQQ W@owonﬁ_m Ewﬁw E.ﬁ gﬁ% mEé.ww
of the’ Mwéoaﬂonﬁ 1994,

PAPER QOG..E E Eﬂmgmﬁ,moz.}ﬁ OOEEZHO.Pﬂmoz

Tnit -1 Poiitical, moomomin cltural dimensions of Eﬁmwmmmﬂﬁmm..

’ ooBBﬁEamﬂoa Hnﬁngmxoumm news flow. - Hévmwwnno and
&mwmnam . : ‘
Unit-1I Communication as wcamﬂ right. dupﬁamm_boommwmﬂow om mmEm.
‘News Agencies and biases. gmnwn% Commission.
Pnis 111 ﬁmorso_omm and information mﬁ@md Emr way. Satellites mmm .
Communication. g
Unit -IV Democratization of information flow mma Bm&m systems. Somﬂoa
. news values.

S E . : .f"wHu.l
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Unit -V Owowmrmmﬂo: Hmﬁonmwaﬁ and Soummnm %ma the 3&5

mm\mwm:am Books

5. W A, ﬁﬂdﬁﬁ%ﬂm P, 4%¢E: :
ISR 4RE, AL ey T Towrr, Rt wore, m&
Internztional Flow of News An Annotated w&rommmwg Mm:mm
by Hamid Mowlana UNESCOQ Paris, 1985

" Indias Information Revolution By Arvind Singhal and mﬁoﬂan
Rogers, Bage Publications, New Uom:. 1989

5. " International Encylopedia of Commumication Vol 1/2, Oxford

University Press, New York, 1989

w o

&

Regina Mulay, deep and Deep Publications, New Delhi, 1987,
7. * The News papers and Internation History By .pbmwomw mnﬁw.
Published by Thomes.and Hudson, Lordon, 1979

8. Introduction to Telecommunication, Anu Qom&m_a First Wavmwﬁ _

2001 By Thomson Asie, Ltd. , Singapore

9. International Relations By mﬂmwmmw Candev wug.bmﬁm wmgaga.

by Cosrmas wOoﬁa, New onr 1990,

10.  Research inMass Mcdia By S. R. mwﬁdﬁ Wm&ﬁ T&:omuoam .

First Published.in 1966
11. International muowaovm&m omﬁro moom& m.bmﬁ.mnau ‘Editor David
Sills, Volume - 3, The ?MmoEEmn ooawmm% mb@ Em F.owm wunomm

=

FPAPERJ Qd...gh?- Zwéq Ew; ‘ R
UNIT- I Communication & Media: Structure, Ogowmrdﬁﬁo Tradifional-
development, Media & its effects; Mediums of Effectivé

communication. Kinds of comniunications Importance &
+ development New Media mQ_w:qu,rmoQ Eﬁ Practice. m_onﬂoﬂo.

- Media. :
C)ﬁ%. HMU@éwowEwa of new Ba&m oomgammmnm - EEEQ -on line

Journalism. New Media Industry présent & future, e- TIEWSpaper,

boanmwwsm & vodcasting, convergence technologies. and their

" websites, &ditions of newspapers, new media advertisements,
" content Bmsmamaoa financial manaement, Mobile journalism,
e-learning & m,mamomﬂon Emnmmwgnﬁ DR :

-132:-

6. Mass Media International Relations and Nen-alignment By -

impact omﬁmﬁmaoﬁ\ourma {New zoaumv Journalism, media.

Sﬁmﬁmw NEW. 5.@:% in wﬂaﬁnm $nwuo~om.< A brief Hna.oacosom to
<mme:m,ﬁ§¢m ommzmaum Photo - OoBﬁomEm and Offset printing.
Advancé ﬁﬁwgm Hmowmomomw-.&mn& printing, integrated per-
printing process, compwgtized, mﬂuﬂzm The Role of Computer
in'Design=Pesk Top wz_urmwﬁmu ‘Facsimile Printing - g\o&.
Pracessors’- Golor Printing. .wmngmcﬁ CTP Hmnwbﬁaam

" UNIT-IV: O.ﬁwmw JOURNALISM: On-line editions of newspapers-

management And ecdmemicsy cyber newspapers-creation, feed,
Bﬁwgmm. revenue and Expenditure, Online editing, ¢-publishing,
security issues on internet; sotial, Political, legal and ethical issues
related IT and CT. Blog writing & Social Zo?deEm
UNIT-V: INTERNET: LAN, MAN, WAN, E-mail, web., Ownership mﬂa.
m@BmEmn.muoﬁ Ofinternet, ISPs, WAP, types of connections: Dia}-
up, ISDN, lease-linie, Web Pages & Web Editions, Different forms

omﬁﬁﬂnm Syndicates and Freelaricing: Satellite, Cable television,
Computers, ZHnnooEm_m

) %Qnmﬁmanm Baoks

Lo Rogers and mSnwa Hﬂ&m Mmmunsmaon quo_ﬁaﬂ mmmo London.
.2, mrmHmmE. subhas information and BEE:Eomaou fechnplogy

_in Development., Sage New Delhi.

3. Melkote Srinivas Ooggmnmﬂom for Om,ioﬁaoa in .EE.&.

World" Sage vﬁcrnmsou“ New Delhi, 2001,

4. _SH§~§ 1.V, Science OoBBEEmmoumH Umﬁ?@ﬁ@ﬂ mmmm

. wcgnmnou Zoﬁ Delhi. 1993

5, Nmbcumo Sivraj, Making Hﬁ.on.cmﬁou H&Eomomw. @oaﬁ Sage,

‘Publication, New Délhi.:

6. . Peter Nom.noom%. Fmonﬁmmo: Hoogaomu\. Pw Hmﬂaon“mow East-

West Press, Zw% Umm.m 1986 -

7. Pande w:&ﬁ Handbook of wmﬂmm:m Ooﬁmnﬁﬁomﬂo? >¢§9m

T.mmw New Um:: 2000

.m.. Parekh Harsha, Internet, Whoé_&mo éomo Mumbei Gmm
‘s, I A, ﬁﬁmaﬁﬂ% jﬁﬁ@uﬂ m& )

Eﬂ»ﬁwqﬁbﬁw 4 of 2 nw@anm mmnw (50 Emwwm mm_md moo Ewﬁm

Prac-1  Reporting assignmeénts on investigative, %onm 883@3@ courts,
Sm‘%man & «wﬁmémmm of books, films. - *. . 15
T 33 .
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3 Isab Journal editing & Production atleast3 . = 15

' Pagelayout & design of Emmmm.hnm / mvwﬁ& issue 20

. ‘practical examination. . . * .
Prac-2 Every student has to conceive, Emb & ma: one radio 50

decumentary, - one feature, One news based discussion and

one interview based programme of 15 to 20 minutes duration .

& submission of CIY Cassefted.( 4 in Number) X
Prac-3  Every student has to conceive, plan & edit one video - - 50-.

documentary, news hased &monm,ﬂom or interview-based

programme of 15 1o 20 minutes & . : :

submission of CD / Cassettes (3 in Zzﬁwm&

Prac-4 Public Relations and or maqomwmﬁm research .. uc
assigniment andits mowom ﬁmEdmuw noEmE mbmqm_m» m.aa% 8@0@
or project). . . .
O<omm: >nmma¢wom o mmdomm / mnmhao&m R 24

moEmmﬁﬁ. 2

PAPER JOU-MA- Mﬁ no%cﬁnwﬁoz RESEARCH

Umit-1'  Definition - elements of research - scientific mﬁunomor -

" communication theorigs - role - function - scope and importance

of communiction research - basic and m@wrma research. Media-

guality status- research, feedback research; mua media effect
research.

Unit-II Researh. designs - @cmﬁmcﬁ -mnmmﬁmﬂé and mixed; -

experimental, quasi - oN@mnEmnm& descriptive, wxEoBEdw

bench mark, longitidional .ﬁm&mm mMBEmdon Huma& ma&mm -

co-relational designs.

Unit-11 Methods of ‘communication Hmmmﬁow ammm& method, survey
method, observation method- clinical studies- case mgaam-
content analysis. Tools of data coltection : sources, media source
book, questionnaire and schediles, o_ummgmaow techniquss, -

- participgnt and non Humnwo%ma 582_@2 guide, ﬁmommomgﬁmn
diary mmxwoa field studies, logistic. groups; focus groups;

M&mmrouou surveys, online polls, Random’ mmﬁu_ﬁm methodsand .

Homnmmwmﬁmﬂdmmamm of the sample, sampling errors and distributions
134z

o

. UniIv

. UnitV

A

in the mmaEUm
Media research - evaluation, feedback - momm mogmmm- media
habits- publie opiner wcgo%m @.@.&moﬁom studies and exit polis,

‘market research in megiy ficld . Report writing - data analysis

_ZV
techniques - ‘¢coding and tabulation: nomn-statistical methods-

,_ descriptive. hastorical - - statistical analysis - ‘paramstric and non-
ﬁmﬂmmmmmﬁo - - variate - bi- variate- multi- ...Sﬁmﬂmuﬁmﬁm of

Em&w cance - level of Ewmmﬁnﬂmmﬂ- central tendency- tests ‘of -
retiability and validity - SPSS and other statistical packages.
Media Rmmmﬂw as atool of reporting. Wmmanmmwﬁ and /-audience

- surveys, market research, brand research; advertising research;

mieta analysis, global research, colieborative research, preparing

: research proposal, writing research paper for ?&:omwom reserach
Writing Sogﬁcmm styles and tools; “preparation of research

reports / project reports/ &mm@amﬁonm \ theses: mﬁwwomw w_..nwuoomﬁm

‘of mass media research. -
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Unit -1

Culture - definition - process- culture as a social Emmﬁmoz -
value, m%mlﬁoama primary- secondary - eastern and western
perspectives. Inter-cultaral communication - ammwﬁoﬂ ~ process- .
philosophical and functiona! dimensions- o&gw symbols in .

verbal mmm mozéw%m_ communication..

("wmul
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Unit -] Perception of the world - Western mﬂm.oqoww mo.wﬁ.mmmsv varied

eastemn concepts (Hindu, Islamic, Buddhist; O%Q.mu reterition of
information - comparison between castern and western concepts.
Communication as'a oomamvw in wetern and gastern culhire
(Dwaitha- >aém&~m.\ Vishishtadwaitha-chinese (Dao Tsu and
Confucins- Shinto Buddhism) and also Sufism

Unit -11Y Language and gremmer 45 a medium of cultural noﬁu._ﬂmmnmmos

- Panini/Patanjali- Prabhakara- Mandanamisra- Chomsky-.

H:onmsmmao&on- rumﬁmﬁo mmﬁmowm ommnﬁmﬂ.ozzﬁmw
communication, :

Unit -1V Modetn mass media ds vehicles 0m inter oEﬁE.mH ooBEﬁEomwo?

Unit rd.

barriers in inter ciltural communication- wm:%ocmv political and

economic pressures, inter-cultural conflicts and ooEEmEomﬂoP E

impact of new technology on calture. -

Globalization effects on culture and: ooEcEnmmom mass. Ea&»
as a culture manufacturing industry - mass medis a nEﬂE&
institution; mass culture typologies- criticism and .Emamomﬂo?

Culture, ocEEonmdoz ‘and folk media- ewmﬁﬁwn content and’

functions - dange and ] Bzmwo as Emgmsw ow EETnEEH&

*-"eommunicationy UNESCO's efferts in- the mSBomom ‘of inter- -

cultural communication - other oﬁmammaoﬁ- nomm oH. amdnw. .

mm.wmwmamm Books

i

2

.OoBBEﬁomcoum and ocﬁ.ﬁn g W. Usm mb@ T, ggoEﬂmE
- Galgotia publishing House, New Dethi; 1997 _
Mass Communication Theozy- wu\ Uﬁ:w Zoﬁsﬁw mmmm..

Publication, hoﬁmos 1954,

Methods. for iatercultural Research Edited. by QH:EE B.

Gudykunst Yong 4%.5? Sage Publication; New Delhi. 1994
What is.cultural studies and Edited by Fohn Storey, Published by
Amold, London, 1997 . .

Communication Yearbook 1/12, me..mm Andersan mmmo.

B

Pubication, 1989.

. International Encyclopedia of noEE..dcm. 2, Oxford University
. Press, New York, 1989, .
Cross. ¢ultural: OoBEﬁEomﬁou By N.L. Q:Hmu Oouomﬁﬁ

ﬁccrmrﬁm oon%maw Zwi Delhi;- wa
3

A

. .w:gomuo:w New U&wﬂ

Py

—
L O

-

e

- Dt Urﬁ.ﬁwmﬂ Y.L Emmm ﬁoggﬂomﬂ_om mmm O::E.w Wm:&wm
.>Em=mmwmn 1985. -

SomorLed Leyed, Press in Umﬁxowﬁm Gocuﬁ.mow .P::&.

Payl Heas and pull BR & Dighe Eﬁm Kmmm Ko&m and S:mma
life , Sage. mcgnmmom, New Dethi.

= Uomm_ A. R., Rural Sociology

>m:oEF?. Joumalism = . . 3

Hifgvektm Anld The Third World in. Global Development
MacMillan

Londor, 1982..
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