Circular file - 127 -
DR. BABASAHEB AMBEDKAR MARATHWADA UNIVERSITY,
Chhatrapati Sambhajinagar.

CIRCULAR /SU/UG/NEP/Model College/56/2024.

It is hereby inform to all concerned that, on the recommendation of
the Dean, Faculty of Commerce & Management; the Hon’ble Vice-
Chancellor has accepted the syllabus of B.Com. Illrd & IV Sem. For

Model College Ghansawangi, Dist. Jalna as per norms of University

Grants Commission and National Education Policy-2020 Under the

Faculty of Commerce & Management in his emergency powers under
Section 12 [7] of the Maharashtra Public University Act, 2016 on behalf
of the Academic Council.

This is effective from the Academic Year 2024-25 and

Onwards as per appended herewith.

All concerned are requested to note the contents of this circular and
bring notice to the students, teachers and staff for their information and

necessary action.

University Campus, * 2 \ ; %ﬂf/
Aurangabad-431 004. * . .
REF.No. SU/B.CoOM./NEP MODEL * @eputy X ‘g“ﬂ.-a i
COLLEGE/2024-25 / ,0325}__3 ¢ * Academic Section

3 Syllabus unit.
Date:- 04-12-2024. ¥ ¥ I e

Copy forwarded with compliments to :-
1] The Principals, Model College,
Dr. Babasaheb Ambedkar Marathwada University.
2] The Director, University Network & Information Centre, UNIC, with a
request to upload this Circular on University Website.
Copy to :-
1] The Director, Board of Examination & Evaluation,
2] The Section Officer, [ B.Com. Unit | Examination Branch,
3] The Section officer, [Eligibility Unit],
4] The Programmer [Computer Unit-1] Examinations,
5] The Programmer [Computer Unit-2] Examinations,
6] The In-charge, [E-Suvidha Kendra], Rajarshi Shahu Maharaj Pariksha
Bhavan, Dr. Babasaheb Ambedkar Marathwada University.
7] The Public Relation Officer,
8] The Record Keeper.
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we P sf:g: A Iﬁ a!ntm of i omimerce (3.Com.;
f"msz Code: B.Com. 11

NAME OF THE URSE: FINARCIAL ACCOUNTING
L REDITS % 1 ’E"'{"E"[\Xi N OF
i | - CPRACHING HOURS
LA CREDITS ; A6 HOURS
w’( lassrooms lecture, iutorials, Group dis sussion, Seminar, Case studios

comes: On successiul completion ol e course, the Students will he

H

o heoretical framework of accourting as weil geeounting

m:;ii'dh\

““‘t““;ci:xé siaterment of manufaciuring and non-

events in

s the ancounting n'czmacm'f;mz‘ca‘msig_;mm‘:nt ransactic
the books of consignor .mivcmanu

Uinderstand the acoouniing treatment 7o royaliy transactions & articudate the
Roya lwa*nuumu;is

) Outline the emerging irends in the field of accounting.

'*f’?"E":cm'afés;ﬁz% amew ark«m&cmﬁ 1iing

of Accounting- (}‘i)‘,eci,?\'m of Accou

~Meaning and 4
{ of Accounting-i
accounting- Users of Accounting information-Accounting  Proc
Byanches of Accounting- |

« ' .
1

flon of Accounting- Ferminologies

Accounting: Cash basis and '\*‘f"’m‘ Basis ¥
Concepts and Corventions- Accounting standards-Indian ./\c:a:.(_naf‘;'a‘u'\gg

roUniing:

d (mw

A
A

fe- Z; 33 §

tion-Meaning of Sole Proprictor '. ‘ of Financ
Firancial  statements  of

frrodu
wianufacturing  and  non-manufactur
Manulreuring Coneerns -Sutement of M mui&cun‘e, Statement of Trading and
Profit & Loss -Balance Sheet. Financial statement of Nop-manufacturing

Concerns, Statement of Profitand Loss and Balance sheel,

.‘0

R {"Giz@égnmcn: Aceounts 1
3=

i on-Meaning ni (.wm gnmeni-C onsmm*wm VS ‘« es- P wi.m invoice

fi
tes-Types Lo mas JOR=A amm} ting jor Consignmend Transactions &
sor and Consignee - Treatimoen of Normal &

k

COGUNS

Fvents i the books of O ]
A bnormal Loss, -Valuation of Closing Srack-Goods sent at Cost Price and voice

Price-problem

abty /ii(i(l{}ﬂi';fi-

wnm eswi o orovalty




peis i Accounting i e

:-x‘,

cecounting-Big Data Analytics in Accounting-Cloud
in accox.miing« - G:‘cen /\c-cmmiimi»lhmmn Resource Accounting,

Skilk Developments Activities:

1. Collect Annual Reports of sole proprietors and ide NG coneenis

andconventions foltowed i the preparation of the ennual reports,
2. Collect Annual Reports of sole proprieters and wdentily the different
COMPONents,

3.0 Preparationof Pro-form invoice and accounts sales with imaginary fig

4. Colleer Royaly Aprcoments and deadt duminy rovally agreemenis wih
imaginary figures.

3o Hdentiy fatest ionovations and developmenis in the field ofaccoun

6. Anyoitheractivities, which arerelovantio the course. ;

Text Books:

[, Muninarayanappa. M and Nirmala. M (2021); Financial Accounting, Jayves
Intemational Publications, i,dngaima,

2. FOAL Study hMaterials on Principles &amp; Practice of Accounting,
Accounting and Advanced Accmx I‘H:m.{

3. Robert N Antheny, David Hawlins, Kenneih AL M
/’\C(:(‘aummg} Textand Cases, Mo Grave-HitE Fducation

4o S Kumar, V. Rgjesh Kumar and 3 Marivappa -
Fimataya Publishing House, New Delhi

5000 SPhvengar (20050 Advanced Accouniing, Sultan Chand &amp; Sons, Vol b

. Charles T, Horagren and Doma Phil m* L2013 Inroduetion o Finane
Accounting, Pearson Education, } tthidition.

7. LR Monga, Fi z*m.@l Accounting: Concepts and Applications. Mayur Paper
Backs, New Delhi, 32ndiEditon.

i

8. SN, Maheshwari, and, S. K. Maheshwari, Financial Accounting, Vikas
Publishing House, New Delhi, 6th Edition. ‘

Pablishes

9. B.S Raman (2008, Financial Accounting Yol T &ampr H,
&amp: [nstributors

1. Compendiom of Statemenis and Standards of Accounting. The
h

tered Accountants of ndia, New Delhi

¢ be used.

Note: Latest edition of text books v




U Practicat

i
[REELeT g F:

[Practice

Pass i Kl

{E}S«&%;

w muns o belp E':zzrnc;‘:«: ‘o acquite conceptual knowledge of corporate acCountn

In

g o learn the ech ¢ the financial statements ¢ af commnanies,

P

fyse the matters re !uud o 1ssues of ahdu capital, debentures, honus shares, redemption

ek debentures of a company.
statements of companies manually as well as using online software.
ihe valuastion of intangible assets and shares,

iy

S AINE j&kuil.i’!?',iii{)?'l and Internal Reconstruction of Companies,

copunting for
Aunual Reports of companies and analyse the voluptary and mandatory

inrmation contained in them.

388 6 g:p‘iic@hitﬁg

ini Statements of Companies {12 hours)
pation of fnancial statements of corporate entities including one Person Corpuiy

..‘gkzazlzsiion '\7{1 anagerial remuneration) as per Division Tand 3 of Schedule 11 of

- Related Parties as per AS-18, Preparation of Statemient of Profit and
Si’zliemem of Pguity and Cashilow Satement manually and asing
wwhedule ] of ihe ©

the raiios calculated

Iinterpreting ey




YValuaiion of Imangible Assets and Shares. Value Added Statement. Feonomice Va

Market Value Added, and Shareholder Value Added.

Unit 4: Amalgamation of Companies and Internal Reconstruction (9 bours)

{a)  Accounting for Amalpamation of Companies (excluding inter-company holdings)
applving AS 14/ind AR 103,

(by  Accouniing for Different forms of Internal Reconstruction {excluding dratting of o

Reconstruction Scheme),

dinit & Corporate Financial Reporting (9 hours)
Meaning, need and objectives; Constituenis of Annual Report and how it is different from
piting

Anancial statements; Contents of report of the Roard of Directors: XBRL Reporiing. Dr
of Notes (o Accounts. %Cgm;ni Reporting as per AS - 17, Sustainability Reporting. Triple

I3ottom Line Reporting, CSR Reporting.

Motes:
1. The relevant Accounting Standards (both AS & Ind AS) for all of the above topics should
he covered,
5 Arv revision of the relevant Indian Accountine Standards/Accountine Standards would
. Any revision of the relevant Indian Accounting Standards/Accouniing Standards would
become applicable

relevant provisions of The Companies Act, 2013, as applicable for all of the abowve

1. P

tapics should be covered.

Practical Exercises:
The learners are required to:
Lo Collect prospectus issued by reputed companies, and examine the matiers related {0 issue

of shares,
2. Prepare financial statements of companies manually as well ag vging appropriate software,
3 Fxamine the annual reports of business organisations 1o find out whether applivabic

accounting standards (AS and ind AS) are complied with or not.

4. Value Intangible Assets and Shares of a company.

5. Collect information from business newspapers. periodicals, print and digital media on the
amaigamation of companies and prepare & repori.

6. Bownload annual yeports of reputed companics from the websites and analyse the
voluntary and mandatory mformaiion con@imed in these stalements,

Download and analyse notes on accounts from the annual reports of repuied compames

rom the websites.

Suggested Readings

. ' .. sl

% Bergeron, B, (2003), Essentials of XBRL: Financiol Reporting i the 215t Cenfiory. (]
fdy New Jersey: John Wiley & Sons.

% Dam, BB, & Gawtam, H O (2019 Corporaie Accowning, Cawehatic {avain

E nnhmumas.



et

OInpANes

& MNarang. K. L. (2015), Corporale Accounting. New Delhi: Kalyani Publ

KL Corporale A {_)z;ﬁ;fwzgg. (7% g0, New Delhis Tavmann Pubiieation.
e . ) ) . mrd v e iyl
K. & Goyal, R (2012). Corporare Accounting. (3 Bd. New Belhin Pl

21%. Corpordate Accouiing. (7B New Dethiz Singhal Publications.
Maheshwari, 5. K& Maheshwari, 5 3&. {2018y, Carporate
3o New Delhis Vikas Publishing House.

Fundamentals of Corporate Accounting.

. . . ~nd
v Corporale Accouniing. ("

AL (2019, Corporate Accouniing. (17 1Edo, New Delhn

A {3012y, Fundumentals of Corporaie Accouniing (3Ed.y. New Delbirtaxnan

CGrewal, T, 8. & Gupta, 800 (2016}, Advanced decounts. Bl -H1er
Delhic 8, Chand T U"E shing.
Tulsiarn, B (2008 Corporate Avesuniing. {Rev, Bid. ). New elhin &

w3

Wehsite of the Insti of Chartered Accountanis of India,

Srandards at the Website of the Ministry of Corporate Affairs.

s Act, 2013 as amended from time o tme.
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Ubjeetive : 1) o provide basic lepal knowiedge 1o commerce Students
2 To create awareness about selective Taws
3 To  provide  exposure (o commerce  studeni  about

Regulatory Framework of India.

Semester -

Introduction of Business Revulatory Framework

Law and business law-Meaning —  Natwre —  Objective — Sources)
Business Law - Legal Fovironment — Object and  geed of kaowded

Business Law,

Meaning - Nature of Conuvact-Llements of wvalid coniract-
Acceptance-Free consent - considerafion — A
void- performance of contract — Discharye of
for Breach of Contract.

Formation of Contract of Sale- 8
and Warranties — Transfor of prop

g

SP0% 1 D N S . A et Dt [ty o A
Seller and his sale of Auction - Hire Purchase A

Biohy o Informotion Act 26075

Nature - Scope- Right 1o information- Procedore of getting information

b4 2
Authoriiies- The Central information Commission- Constitulion
franctions- The State Information  Commission-Constitution
Functions- Appeal- Penalties.

Semester - Y

The Consvmer Proftection Act 1988

Definition @ Consumer-  Complainant -~ Complany



Copsiner  Profee

Consuimer sies 0 Districd Forum

National Commission.

The Indisn Comupanies Act L2956

Meaning -- Kinds of Companies — For nation of Cempany - Documenis relaied
w;ah inc mpomuon: Memorandum of Association - Axticles of Association
Prospectus - share Capital - Company Management and Administration - Type
Mectings - I.“:iquidaimn of Company.

AcEiBhG

De Finifmwi mportance-Funetions- Recogniiion of stock exchange
Seeurities - Trading of securifies - penalties and procedure.

e Boar

Botablishment of SEBI- Powers snd Functions of SERI-Regist tration of Sock
Brakers -- Sub Brokers - Shaye Transfer Agents cle.

Llaeits Mo, of Periods
{

fao—y
o

[
—
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o~

S

-

ol ]_f’cr%ods i 126

—t

N.D. Kapoor. Sultan chand & SonsNew Dehli,
8.5, Culshan i—;xcci ook, New Dielhi,

Py

[

SR Patel L Jampadas & Co,

I Guidelines & Listing of Companies — VA, Avadhant. Hinsalayapublishis

LB

Mumbai.
5y eosl Baviroament of Business K. Aswathappa

£y Torroduciion to Company Law Dr. Avtar Singh Bastum Book Company



Luckiow.

77 The Securities & Exchange Board of India Act 1992

8) The Right to Information Act 2005

9} The Consumer protection Act 1986
Taculties

Law publishers (India) Pvi. Lid. Allahabad
S.K. Kaul, Advoeaie, Universal LawHouse
J algaon. ‘
Dehl Law House, DehitS all
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C Business s:(_vs'z‘\mums:.a,z‘,um is

commercial and corporate world,

commercial nizations s divecily

effectiveness of their methods of communication with
all their stakeholders. The success of an organt ization

is also clogely finked to its image building. As a
discipiine, business comnunicaiion has  changed
diametricaily and exponentially because ol the rapid
changes in information zu:!molng}-'.

i im ccenario, iU is imperative that all co

professionals <;=70:1Et;§ have command aver the vanous

dimensions of business communication mcluding
imtentional and unintentional, the verbal and oo

4

13 and the digiial,

of mmessm;,amm‘.i B0

b

ES

fewimiors 1o become um’h!c & eneurs, profs

Cnem bers and mana

UAINESES WOT w

compe fjrive, nelwork

3E Alility Eﬁﬁmmemem E)@msaz

Theory

2 credis
(1 credit =15 Hours for Theory or 30 Howrs of

Practical work in a semester)

10 Hours

! 3(‘ ‘\4 arkes

3
§ 2 .
Fo make tearners familiar wiih the basies of business communication theory,

i

5 To make learners aware of digital communication for persona Jand b

4. o improve fearners” understanding of verbal and non-verbal communication,

o

4 Toenable learners with effective business correspondence skills




8 - Course Qutcomes:
tihe end of the course, learners will be able o

A f

H I n
. Understand the basics and sipnificance of business communication th

2. Adapt te and use digital communication methods for personal and business
DUFPOSES,

3. Grasp and effeciively use the nuances of verbal and non-verbal
COMTNUNICALIoN,

4 Improve their skalls in business correspondence.

& Medts 5.~ Per credit One module can be created

%"sﬂméu%e 11 Introducing the Fheﬁrgf of Business Communication {18 Lacty

1. Concept of Communication
- Bxefinition and meaning of communication
- Process of communication

Need of conmunication

Feedback

2. Communleation at the Workplace
Channels of communication: Downward, Upward, Horizomal, Grapevine
- Methods of communication: Verbal and non-verbal

3. dmpact of Digital Technology on Communication
- Infernat-enabled communcation; Email
< social mediar FaceBook, Twitter, Tostagram, WhatsApp

Modute 2: Business Correspondencs {15 Losturas)

1. - Paris of a business letter
- Layouts of a business letier

2. -lobapp llcauon with bio-data
lui ter of appointment
- letter o 1’ g pm fation

jeiter of resignation




3. Fmaile: Job application via emal
- writing and responding 1 official emalls

snee Books:

. Ashley, AL A Handbook of Commercial Correspondence. New Defhi: Ostord Univers:

Press, 1992,

%, Aswalthapa, K. Organisational Behaviour. Mumbai: Himalaya Publicat

hE! [
i

% Valan, KR, and Rayudu, 5. Efective Communication. New Deihi

ons, 1995

CHRCON P

wh, L. Sue. Pryar, Mo
fv‘f?fagg Correspohdence.
Jepjamn, James. Busi
Fractices, New York: Han

&, Rritt, Deborah. Improving Business Comm !mFPif’)f? S!m’ls Kendall Huni Publishing

o, 1992,

B

ddel 'w;d Thomas David A. How fo Wiite First Ci
L ﬂwng( roup LIBA, [RUE

and Profes f,fonal Somimunication
¢ Collins College Publishers, 1993

b

v\

Frovee Courtland, 1. and Thiill, John V. Business
v York, Taxman Publication, 1989,

veneher. PF. Technoiogy, Management and Society. London: Pan i Books. i“’?f’}
g, i,‘,.},r"l"t?. 0 Effective Communication Made Simple. Kolkata: Rupa and Co. 1985
1 Beouse, | :an\ Competitive Communication. A Rhetoric for Modem ].."ﬂ!bt'NG
Prelh: QUP, 1998
4. Fisher, D dimcn Communication in Organisation. Mumbai: Jaico Publishing House.

s

;Q!;r\

7. ifrailley, L.E. Handbook of Business Letfers. Revised Fdn. New Jersey: Praptice Fadl
{re., 1982

15, Flyn, "\mm:\ The Social Media Handbook. Wilev, 2012

’i Crarside. 1.5 Modern Business Correspondence. Plymouth: MeDonald and Evans

i"‘sn

wekar. A. Communication Skills for Effective Management. Punc: bverest
shing House, 1996,
fehade. Sachin, Kaie Deepa et al. Communication Skifls in English. Orient

J&! swan, Pt Lid, 2021,
Shainesh, G. and Githa Heuude. Social Media Marketing: Emerging Concepts and
slicalions, Springer Nuture Singapore, 2018
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CInternal Continuous Assessment: 40% L External, Semesis

SIS
individual Passin

Externat Examin

- Suggested Activities:

Continuous Evaluation through:
e Performance in activities: 10 marks
{The class may be divided info baiches to conduct the oral activities by cesati
sehedule for the same betore the semester Bnd Examination.)

signments oy projects: 1 marks

(Tearners will have (o write and submit written assigmments in a thnely mannar.

¢ Usc of social media accounts for purpose of business communication
e Making short presentations on given topies

e Official letter writing/ email writing exercises

e Ruole play focusing on channels and methods of communication

P2 Es

QLB Short Notes/Probleny (Any Three out of {ive on all Units)

- Format of Question Paper: for the final exammation

Excternal / Semester End Examination Marks: 360

QL1 Bssay Tvpe Questions (Any One oui of two on Unit 1)
SRy < ¥k
FType Questions (Any One out of two on Umt )

"




Durati

cial :

Wt concelve an ides, i

fearning

{antent

]
Foject i
|
,. . Dtrodues concepis of
RS TRRT R oyl oA
i, AR O
wiples I
. TIANEES
and lectures T
¢ new praject proposa
% preparedetatied pr i
| report.
i ;
‘ ;
f I :
: Numerical
: 5, Bud .
: ’ exammnles
nates. Metwork anab T,
: and lectures
) Numerical
‘ examples |
and g 1




PR dindiyss

Project Organization : Role
andresponsibilities of Project
Muanager, Tean development

model, sources of confliels,
conflict resoluiion

fectures

vndersia

orgamzalion stuctlne,

Plow of suthority and

responsibility

barned value analysis 1'%
curve, Cost and schedule
performance indices using

network, Revised estimates of

cost and fime

Numerical
examples
and lectures

3 b

Understand concepis
of earnedvalue,
prepare revised
estimates of cost and

HITIE,

0.

Financial analysis:
Profuability analysis Using
MNPV, IRR, Payback and

discounied Pavbackperiod. PL

Preparation of projected
statements of [ncome-

expenditure and balance-s

e

Numerical
examnples

and lectures

& hr
Fvaluave

Financiat

projectedsiaien

of proposal

Computer apphications and
Softwares {for Project
Managemeni

&

Demonsiration

feciures

~

RN

Dany ey 3;, et
HILFOAUCTS SUHIC

i DA
different sof

Project Management Cases

ereniaiion

4
apply all above

principles Tocases,
students

Fresertahons,

Heferonee baoks:

%

! | g Project Management Managerial Emphasis by Moeredith and Mantol




Couree Title: GOOD GOVERNANCE

'E taf Contact Hours: 458 Course Credits: 3
Mo, of Teaching Hours/Week:3 Duration of ESA/Exam: 2 Howrs

Formative Ass

sament Marks: 46 Summative Assessment M

arks: 060180

"H\\

causes o the ¢ime

#

flounrs

fhe SFd

:e {¥hjectiver To make the students aware on different issues that exists in the sphere of

mance, Through this paper students need fo understand the emerging issues and thal

gence of public policies.

arping Outcome:

2

of the course the students shall -
Undersiand the concept of gov

g mance and
also theirdifferences.

ernance and good gove

1

Vammiliarize with the ethical foundations of wovernance and changes witnessed i3 the
initiatives ofgovernance that has bearing on effectiveness of policies.

Re able to undersiand the measures taken to reform the governance and wilt be able o
appreciatethe measures aken to control issues of governance,

Contents of Course-OE-2

Mistorical Roots n’ Lsu\(“"l?"l‘rt‘«‘
Concent of Governenee a ned i festures
Mifferentiate Oovermment and Governance

Chapter-2 Concept of Good Governance, World Bank Prescription and ‘
indicators 1

sapter 3- Conceptual Framework of Gavernance- Rule of Law,
)m ITESS & Transparency, Accountability, Sociat A udit.
Differentinting Governance and Good Governanee (555}

B



4 [ Wi T e o & B
Models of Measur HE“ Crovernanca- Procedurst FRGINY

Measure. Capacity Measure and Ouiput Measure

Chapter-5  Corruption- Causes and Measures (0 combat
corruption- Right to information, Lokpal, Lokayukta

Redressal of Citizens’” Grievances (885)

Proicction of Whistle blowers

Civil Seciety (Anna Hazare Movement)

Chapter-6 Measuring Governance Agenci
UNDP Human Development Reports HIDE (S58)
Transparency International- Corvuption Perceptions Tindesx

Uit FHE |[Chapter-7 ETHICS, GOVERNANCE AND PUBLIC POLICY i5 &
Lthical Foundations of Governance
Morale. Ethics and Professions standard in publie services (S55)
Camstitutional values and its relationship with ethics
Chapter-8 CITIZEN- Heart of Governance and Public Policy
Citizens: A per .\;pcc.mf-\t from New Public Adminisiration, New Publ
Management and New Public Service
Chapter-9 E- GOVERNANCE
volution of B- Governance
-~ Governance lssues and Challenges (SS5)
2 governance Initiatives: A case study ol SAKALA
Exercise:
e (lassity the major factors that are hindering effectiveness in governance and

il

G OYQUTsU

s ldentify the local ombudsman and whistleblowers in India and write a brief noie

e Make a comparison of developed and developing countries on various indicaiors of
HumanbDevelopment.

Suggested Readings:
b BeHamy Christine and John Taylor (19983, Governing in the Information Age, Buckingham Gpen
L.‘l‘ﬁ!\-’kibﬂ}']"llbh
2. Bhatnagar 5.0 (2004) E- Government From vision to Implementation: A praciical gunde with case
studies, ﬁian'c-pvhli cations New '")elhi
300 Michael . Milkovich (2012), Dghal Governane

Mew Technologies for bmproving o

riicipation K\msihmo-'* ’ 1“\'[1‘1? anst Francis group New Yaork,

SEIViCe i
40 Bowler and T Donovan {2002). Democracy, Institutions and Attitudes about Cltizen influenes on
gavernmeant, Brivish Jonrnal of Political Science, Vol. 32

5. and (20043 Sound Governance: Policy and Administrative Innovations Praeger
5, WestPort,
H. Bovier Ma |I..{A2( 13), The Sage Handbook of Governanee Sage publications London,
7. Katherine Bevscha and Sandre Botero (20045, Measuring Governance: Implications of concopiugd
chotees, Buropean journal of Development and Research, Val. 26.

8. Shantanan Devarajan (2008), Two conmmmenis on Governance indicators: Whare are we, wi
we begoing? The world Bank research Observer, Vol, 23
9. Prencis Fokuyvama (2013) What is Governance, Working Paper Centre for Global developrent,




SN
1075 Elements of Effective Governance! Measurement, Accouitiabiiiny and

]

or and Francis group Boca Raton.

{ and Policy Studies

i€

ot for Buage

srance - L

the Bridge Cours
sneational Recourses (OER) as reterence material
c-end Counseling Class

SN
WV CC




oo

Soen

internal Ausessmyent: 0 marks
Semester-cnd Framinations: 48 ks
Toal o 58 marig

thnit 1 Buosiness Ethics
No.of chasses: 8/ Marks: 8
inraduetion — Meaning - Scope - Types of Ethics — features — Factors influencing B
Ethies - significance of Business Lithics - Arguments for and against business ethics- B

ol business ethics - Corporate Social Responsibility and Business Ethics

Unit Z: Principles of Business Ethics
No. of classes: 8 / Marks: 8

introduction — Meaning - Element — Ethics, Morale, Business ethics, Fihical dilerma [basic

idea, Reatures and significance of cach of eloment|

Linit 3 fos i Management
Moot classen 8 / Marks: 8
fptroduction — Fthies tn HRM — Eihics in Marketing ~— Ethics in Accounting and finance -

Work place Lthics - Value and Ethics.

Unit4:r Corporate Culture
No. of classes: &/ Marks: &
Meaning — Role — Funetions — hypact of Corporate Colture - (Hobalization and cross culivre

(ISt HAH

athics, Corporate Code of ethics




Covporaie Govers

javernance, Scope, Reporis on Corporate Gavernance and iis

ions— Corporate Governance and Sysiness Bthics [ Brief Concept]

tod Readings:

Curatko and Rao, Enireprencurship. A South Asian Pers
2 Hisrich, Michael Peters, Dean Shephard, Entie
Vasant, Dvirantios of B
shing Hou

soffve, Cengage Learning,
sreneusship, MeGraw-Hifl Education
reproneurial Development i Management. Mumbai,

- Hiinais, frwin,
tee-Fall of india
nomie Pdition).
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JENEL

it emed Oualicy, (Bastern Bow
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Jopment, 5. Chand & Co, Delbi
pherd, /2
FEntraprencurship, Pearson
Septon, Enirepreneurshin, MeGraw Hill
S1B1 Reports on Small Seale dustries |
oy, Entreprensurship, Oxford
Albucuerque, B usiness Ethics, Oxford

errell, Fraedrich. Farrell, Business Ethics, Ceny
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GHIFECTIVE:
o To enable the studenis o understand the mainiaining of accounts for various Lypes of
Business finms inchuding non- profit organizations,

OQUTCOME:
«  The students will be able (o prepare the final accounts of business firms and NPO and thoy
will be ahie (o aecount for oss of siock,

UNIT — | Braonch Accounts:
\Eun ng - Objectives ~ Types of Branches - Dependent Branches — Features ~ Goods
wanch af (”usi price und Invo
accounis in the books of Head Office ( Debtors system ondy )

nrice — Preparation of Branch asccount and other selevan

and incomes - Prenaration of |

Profin and loss account in columnar meihod and Common Balance sheet ¢ Sole

Mueaning -- OGbjectives — Basis of apportionment «

s

COREOrnS Oy
UNPE - Consignment Accounts:

Meaning —~ Consignor — Consignee — Goods consigned at Cost price and Invoice price -

Commission ~ Types of Commission - Abnormal Joss - Vam“tion of Stock -~ creation of sieek

resarve account — Problems on Consiznment both Caost price and Invoice price.

ONET - BY Fire Insuranee Claims
Meaning of fire insurance - need ~ Loss of stock IW firg — steps invoived in the computation of five
erage clause — Treatment of abnormal line o uod\ Prablems on computation of e

msurance claims inciuding average clause and abnormal Hne of goods.

olatins -

thors:
15 andd capital exy

BT~V Final acee roit
n-profit orgamsstions - oljectives — need — oo

FOYCNUE rece ipts and revenue exnenditure — freatment of special toms — Problems o |

heet Trom Rs x:mpis&: ang P 1% aceount.

neonse and Dxpendiure account and Balance

SERILL DEVELOPMENT
Preparation of account sales with imaginary figur
Caleulation of fire Insurance claims with imaginary figures
Collection of final accounts of a Non-Profit Organisation h,‘ identifying Capital and
revenye items
4. Wigitany branch and collect the financial siatements of the branch,
Preparation of Departmental Trading and Profit/Loss account with imag

Gl TS e
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Cost Aceonnting

Einit 1 Ietroduction (1i
roure)

scope, objectives and advaniages of cost accounting:
cir Pinancial and cost accounting, Cast ‘cm'w“‘ 5
bassileations, Overview of elemenis of cost and preparaton of
he

M u]m“,

I3 *‘mi:t betwe

c

sheet for manuiacturing secior, Bole of @ cost accountant 1n an
oreantsation. Cost Accounting Standards {CAS ~ 4 on Cost of
Produciion / f\ma wttion £ Supply of Goods / Provision of Services
and (CAS - 22 on Manuficturing Cost) ag amended from Hing (o i

Elnit 1l Klements of Cost: Material and Labouy {89 hours)
Viay Muterials: Accounting and control of purchases, storage and issug

of materals, czn.hmc ves of inventory control, Periodic and perpetunl

wicing of materials issues — FIFO, LIFO and \vn’mlucd Average
wice method, Valuation of materials as per CAS — & on Material
‘st Accounting reatment of losses— Wastage, scrap, spon&sgu ard
defectives

[t
(

aty m,n/u; e (ahours Cost ,r"‘xccuuming
o mi Time-keep n‘_g and time-bookimg. Fmp LoV

imethods of measurerment and accouniing tr ieni. Coneept z-m('%
treatment of idle time and overtime. Methods of wage payient and

-JM coniroel of cmpk‘f ¢

v schomes- Halsey, Rowan, Tavlor’s dilforentiad picee wage,

systenms of maintaining inventory records, an overview of methods of

ments of Cost: Overheads {69 hours)

’ﬂﬁt“:iﬁ(‘:ﬂ, allocution, apportionment and absorption of overheads
Under and over- absorpiion of overheads; C‘apm.ﬂ\f Fev

Treatmients of cortain iems in costing like interest and financing
charges, packing expenses, bad debis, research and development costs.

i

it 1Y Methods of Costing
Joby costing ('fmm'e“ costing, Process costing {'

loases, val m(m of work in-progress), Service costi

s

Cust Accounting Book Keeplng
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duetion: The unit contains both theoretical as well as practical topics
o preparation of o
T

mimn of cost sheet should *ne diw

shect. ;\

went of various Hert

~ial and h; Ly

. s

Ficils l‘émorcuu i uuu{ ons from the entire unit along with pracifeal g suestions on valuation
{incoring maierials, inventory de cisions relating o- how much (o buy in a single erder and when
d an c.,n‘mmi;mia(m by Le. calculation of EOO and different stock leve
petial yeniony sys

fs, methods of pricing of
i, No theory question on CAS-06 wili be asked.

Cosr: The unit contains boih ti!. covetical as well as practical fopics. S
ans may be asked on caleulation | of emplovee turnover rare and wages ci a worke
nethods of pavment and incen

i
e under Halsey, Rowan, Tayiors o differentiel pnicee

flemenis of Cost: Overheads-T heoretical guestions from the ¢ sntive unit ajong with Simple
fons an primary and secondary distribution of overheads, calealation of ov \

and teaiment of under and o

Ty oo ey ge - N a
- af:.mmgﬁmm o1 Qe

tiosny of
§ m.}

. Cost Avecunting Book i&émmzzg Systems: T heoretical qmsimh s fram the entive wiit glong
'\\:Em P f‘mzai questions on Reconeitiation of cost accounting profit with financial profis.
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Semester-end Examinations: 88 marks
dotal 100 marks

Kearks shown againgt the units indiente marks for Semester—end Examinations

UM~ F CONCEPT, NEED AND PURPOSE OF AUDIT {1 HLY
i

el
Ve

-

S

(T80 it shandd be stndied with 54 Z00]BET

i

>

ﬁMz =B AUDIT RISK AND INTERNAL CONTROL SYSTEM
Audit Risk - Concept and Types m:i\

HBTEY

nition-Nature-Scope and Ohjectives of Independent Financial Audi

Basic Principles Governing an Audit, Concept of Auditar's lndependesnce
Errovs and Fraud-Conce Means of doing Fraud, Auditor’s |
Detection and Prevention of Fraud, Differonce betwaean Audit and Inves
Classification of Audit- Organization Structure wise (Statsory
wise {Infernal and Independent Financial Audit); Pmmu.uu Wise
Interim, Final); Technique wise {Balance Sheet, Stand
standards on Auditing (SA Y- Concept and Purpose
.

msibilily wowa
1311

HOTY J) ;
scical, Continig

yy

ZCHEIC - Audit Planni \
o Audin Working Uhy numm
aent and Currenty - Audit Note Book- Audit |
H Evidence — Concept, Need, Proced
Rourine Checking

nne {Coneep!)

ody of Working P
cmorandin,
o obram Audin Bvidence

Concapl of Analviical Procedure and Substansive T

ng i Auditing,
Audit ol

nd Hotels
7?(31 35 A4 06, 54 580, 54 52 cnd B4 S30

bmerna! Control- Definition, Object
internal Check- Definition, Qbjectives
internal tiu(m- i)‘e 'niiias[,.
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s, Ohjectives, Imporiance, Ditference with Vouchin
Jorifeation of following Hems: i}
Land, Plant and Machinery, i) fav
vance. Cash and Bank Balances bv) Monp-cuvrent i
rade Payables {Sundry Crediiors).

Al

o Cony

teriny and U

ns ol

Relovance

G - B B OTHRUST AREAS (1R 161D
) - Coneepts, Objeciives Relevant Provigions of Companies Act

Audit (Concepts onlyl

in Toree would fo
of the Companies

o answering probiems based guestions afong

o dan et al, Practical Auditing, S.Chand

e & Arvora, Fundamentals of Audity 4
& . Auditing, Taxmann
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it Publishing

e Uhasho b, Contemporary Auditing and Assurar
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m A Fhe conrse:
Susiness Communication in banking” focuses on the principles
within the banking sectar, It covers topics such as written and oral communication. custc
interactions, and professional etiquette, wailoved 1o the specific context of bunking operations. The suh_ix:ci
emphasizes the importance of clear, concise. and professional communication in fostering positive cust
relationships and ensuring regulatory compliance,

oy

and practices of eliective oo

'\‘»

ST SETVL

op compitnication to effectively engaoe with customers, add

s

olessional manner.
£ 'T's e:a'n!“n"a.ft\'iye the importance of elear and accurate communication ensuring that informa

i
i

arline operations and endince produciivity,

ive communication within si

Luarse OHLCGes:
Fostudents will inculeate proficiency in various forms of business communication ensuring pro

fessionziag

i alt interactions,

sl du s will develop strong customer relationship maragement to enhance cu
- Studenis will collaborate effectively with colleagues from different departments and Jevels ol ithe

nrgmuz:—nmm fucilitating the exchange of information, ideas, and feedback to achicve common poals g

SIGMEr 84

action and 1oy

objectives i banking operations
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Fadb] we

. E) "nt'ii“i“'\ l)!‘&:i‘{‘('kﬂi%\"'(\’ U

Mature, Seope,

Feommunicstion, Confidence building, Ways 10 build

Frapariance ¢f body langua
confidence, Impontance of eye contact.
B} Job Interviews - conducting and giving inferviews,
() Group Discussion - nature, do’s and don®ts of growp discussion, O

<.’%Is'cuss§0n., suinnary and ohscrv(? 5 COMMEents

Do%s and Don’ts of job intery
)cmfjg of topin.

cance in busines

ge of busing

.(.‘{Ji

{unmzm\

e complainis, clabms snd :Id}}t
fon - Formal Che

Thannels - E;‘nc.)s'n‘zzu
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' 13:«'«.)\fidr:x 0 overview of digital marketing sirategies and
e op u nization (5hR48

3&11(“\&_

rf;;;m(u:img, search eng

s}x;'lgac i;. rpet Luuu,mma k,“i.\ e

mdet s‘sz;:m:i i'!‘w concept of digital marketing and 1ts real-world iterations
i marketing enabling a comj

141
gl
sital media based campaigns.

THIVe o

iculate mnovative insights of dig

sratand how o oreate and run d

sundations of Digit 3 Aarketing
Strategiog and Technigues

al MarketGng

-} =-‘tmg; lradnm;‘ms Marksim
ital Marketing },.m‘sdsc—ape 'E\L, ,)“1\@1\ Bigi[ n*xum"* & Comn

Signi 1c:zncc3? Terminology used in Ehgiial
tal Marke 11 . Tvolution of Digi LJ Mmm ;
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al users in India, Digital marketing

tine & Customizing messages, Digital ady

of ui ivols, Ad placement techniques

riiging Market in India,

Mg xmtmw Diatad mar wiing Plan, Pmail Marketing, Mobile Maorketn
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Llmptemendation, and Praciice” by Dave

Hisher Po

Tciad

Pigtal Marketing: A Practice ajagonal (Publisher MoeGraw FHll

Dgital Marketing: Concepts, Strategies, and Data Analviies” by Dre. Subash Jain and

Poonam Garg (Publisher: LI International Publishing House Py, Lid)

subho Ray. and Pradeep O3

Phigital Marketing: Strategy, Implementation and Practice in India™ by Ankita Tandon,

1pra (Publisher: Pearson Bducation India)
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¢ the fundamental ooy of risk and
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L detail understanding of the fundamental coneepi
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Hmncmcm Concept, Source, Interest Rate Risk and Credit Risk.
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Rama Subramaniam - "Bank Risk Manapement: Chalienges and Sivategies”

Raghuram Rajan - "Advanced Risk Management Technigu

5.0 Pradhan - "Banking and Pinancial Risk Managemeni” - 2020

5. K. Bhattacharva - "Banking and Finance Risk Management: A Comprehensive
Guide" - 2021,

Tapan K. Purohit "Principles of Banking and Risk Managoment” - 2021

V.5 Somanath - "Risk Management in Banks: Dimerping Issues and Challenges
2019,

s in Banking" - 2020
)

L Vasanth K. - "Banking Risk and Risk Management” - 2020




creative process, innovation, fype, sources and principles of

sroduct novation. process innovaiion, jee and other inrovation, financial support for

Mé $H]
and inmevation: Linking creativity, innavation and

ing and creative thinking.

ponents of cre vity: € ;wau\fi!y wehmigues

P

R, autonamy, resources, pressures and menta i blocks.

e SO

avation: Innovation and related terms nvention,

S FITRIIC :::ni.'rizpi'czf_:em'shi;’}. customers, knowl

SO,

(echinolegies, compelitor agiions, new wdeas
s in the envivonment: Major myihs

avalion - ey

winers and

(}1n(::§ of innovation —
4 chan
s Principles of

G,

GUCUTFCHoes. Tneongruii
wes. percepiual changes and 1 no ;
ion. simple and understandable

revise, leaming from i*zsimch rewarding herole activity,

'DT'OC,C\“{ OF Servies.
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tart, iry tesls

auous work

Vinit 6 Prodect Innovation
5 and pature: Product innovation — incremental improvements, adda s b

mroduc
nexi-general products and pew Core pmduc - Design methods from produe

pate and product and cycle time excellence (PACE).

[ process innuvallon - just-ined
sugjpiy chain managerment and  epterpy
1on
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i 8 Service and Other Innovaiton

Concept and vature; Types of service operations — quasi-manutaciuring service, mnied
service andpure service; Incremental and radical imnovations; Other classilications -

disruptive imnovation,

Unit 9¢ Finsncial Support for Innovation

Need for financial support for innovation; Venture capital environment: Sources of venture caniil
~angel investors and venture capifalisis: Government support of innovation: Non-
savernment supportoal innovation,

Foo Kauratko, Donald Fooand Hoedgetts Richard M., Enerepresnerrship: Theore, Frocess aad

Peaodes, New Delhic Thompson Southwesterp

FSetlivan, David, Appling Innovarion. New Delhis SAGIL Publications
Reference Books:

HI3P, Fastering Crearivity, Bosion: Harvard Business Press

2.0 Afuah, Allan, fnrovation Menagement, New Delbi: Oxford University Press
3. Conway, Steve and Steward, Fred, Menaging and Shaping Innovaiion, New
University Press
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